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Advertising
Our fall display ad campaign 
markets our affordability, Access-
Ability and transferability; our 
degree and non-degree programs; 
and drives prospective students to 
the corresponding landing pages 
on our website.
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Advertising
Our :30 You Belong Here  
commercial launched January 
29 on Hulu and YouTube, and to 
date, has garnered: 

• 171,924 plays on Hulu

• 465,000 impressions (the # 
of times the video was 
displayed) on YouTube

• 433 website clicks from 
YouTube

The goal of the commercial is to 
increase overall brand 
awareness of KCC.  Watch the 
commercial here.

https://www.dropbox.com/s/c68xl2j871f7pu3/Promo.mp4?dl=0


Advertising
Our KCC FLEX video launched 
February 22 on Facebook, and 
to date, has garnered: 

• 62,789 views 

• 125,958 impressions (the # 
of times the video was 
displayed)

The goal of the video is to 
increase overall brand 
awareness of KCC FLEX.  Watch 
the video here.

https://fb.watch/li5RB42Zfb/


Advertising 
Results from our Spanish Radio Campaign on Mega 97.9 and Amor 93.1 
to increase brand awareness among prospective Latinx students include:
• Email/Remail targeted messages

• 76,683 emails delivered 
• 16,047 unique opens
• 303 unique clicks 
• 21.99% open rate (industry average 13%)
• 2.04% click thru rate (industry average 1.70%)

• Display Ads 
• 566,595 impressions  (over-delivered impressions by 66,595)
• 631 website clicks
• 171 click conversions – direct click from seeing display banner ad
• .11% click thru rate (industry average .09%)

• :30 Pre-Roll Video, paid promotional videos that play before featured videos
• 51,492 impressions 
• 29,390 video completed views
• 56.16% video completion rate (industry average 37%)



Advertising 
Our Spanish Radio 
Campaign on Mega 
97.9 and Amor 93.1 
included prime ad 
placements with:
• CNN
• El Correo
• El Diario
• El Nuevo Diario
• MSN



Advertising

Our Niche Partner Insights Report shows, 
month over month (MoM), how students 
are connecting with us throughout their 
college search. We will continue to send 
targeted messaging to our Qualified 
Inquiries (students who like our page) and 
Cross-Interest Prospects (students who 
have expressed interest in schools similar 
to KCC).

  February May %Change

Profile Views  834 776 -7% 

Inquiries from 
upcoming graduates 115 176 53%

Click to website/
social media  197 216 10%

Cross-Interest Prospects 7,423 8,130 10%

Apply   31 45 45%



Graphic Design/Branding
We produced dozens of graphics 
and branded materials for the 
58th Commencement Exercises 
including the following assets.

Invitation Program

Volunteer Signs

Front Gate Banners

Podium Sign Ground Signage Step and Repeat Signs

Social Media Graphics

Webpages



Graphic Design/Branding

Program

We produced dozens of event 
graphics and programs for  
commencement season and 
graphics for other initiatives 
including the following assets.

ProgramInvitation

Invitation Invitation

Newsletter

Invitation



Graphic Design/Branding

We worked with the EMS-Paramedic Program 
and Finance to rebrand the KCC ambulance.



Multimedia
We worked with 
academic departments 
and programs to 
capture new photos of 
our students for our 
advertising and  
marketing initiatives.



Stories
We deployed Q&A and 
Ovations stories, and 
Newsbites and other emails 
in May. Visit our Faculty on 
Teaching and Ovations 
webpages for all stories.

https://www.kbcc.cuny.edu/faculty_on_teaching/index.html
https://www.kbcc.cuny.edu/faculty_on_teaching/index.html
https://www.kbcc.cuny.edu/ovations/index.html


Social Media Campaigns
During May, we 
launched social media 
campaigns celebrating 
our photography 
students for 
#NationalPhotography
Month, our nursing 
students for 
#NationalNursesWeek, 
and our KCC Wave 
baseball team who were 
the #CUNYChamps2023

Follow us on TikTok 
@CUNYkcc and follow 
all of our college social 
media channels by 
visiting our social media 
directory.

https://www.instagram.com/p/CsjBKsqsWds/?igshid=MzRlODBiNWFlZA==
https://www.instagram.com/p/CsjBKsqsWds/?igshid=MzRlODBiNWFlZA==
https://www.tiktok.com/t/ZT8Jx74KS/
https://www.instagram.com/p/CsCTtRQuoH6/?img_index=1&igshid=YmQ5MjYyNzNkNQ==
https://www.kbcc.cuny.edu/CommunicationsandMarketing/Social-Media-Directory.html
https://www.kbcc.cuny.edu/CommunicationsandMarketing/Social-Media-Directory.html


Press Mentions
May 2023 Bay News: KCC Enters A New Phase in Maritime History

May 4 Hawaii Business: Robynne Maii on Harmony and Tenacity in the 
Restaurant Industry, S2E5

May 9 Inside Higher Ed: Scaling Up: Increasing Apprenticeship Programs

May 10 Campus News: CUNY Commencement List and Speakers

May 16 Positive Community Magazine HBCU/Divine Nine Greek Sunday Service

May 19 Brooklyn Daily Eagle Scholarship Round up: The Wave Are on A Roll

May 22 Brooklyn Daily Eagle The Falcons Are Ready to Fly

May 24 Harlem World Magazine: Citizens Bank Expands Investment In 
Education Design Lab To Benefit CUNY Community Colleges

Visit our News webpage for more recent press coverage.

KCC to Receive $100,000 in Funding from Citizens Bank As It Expands EDL 
Investment to Benefit CUNY Community Colleges (Harlem World)

https://www.kbcc.cuny.edu/CommunicationsandMarketing/documents/articles/2023/May2023Article.pdf
https://www.hawaiibusiness.com/hawaii-business-podcast-robynne-maii-fete-season-2-episode-5/
https://www.hawaiibusiness.com/hawaii-business-podcast-robynne-maii-fete-season-2-episode-5/
https://www.insidehighered.com/news/student-success/life-after-college/2023/05/09/scaling-increasing-apprenticeship-programs
https://cccnews.info/2023/05/10/cuny-commencement-list-and-speakers/
https://thepositivecommunity.com/2023/05/16/hbcu-divine-nine-greek-sunday-service/
https://brooklyneagle.com/articles/2023/05/19/scholastic-roundup-the-wave-is-on-a-roll/
https://brooklyneagle.com/articles/2023/05/22/the-falcons-are-ready-to-fly/
https://www.harlemworldmagazine.com/citizens-expands-investment-in-education-design-lab-to-benefit-cuny-community-colleges/
https://www.harlemworldmagazine.com/citizens-expands-investment-in-education-design-lab-to-benefit-cuny-community-colleges/
https://www.kbcc.cuny.edu/news/index.html


Government Relations Activities
• Council Member Inna Vernikov threw out the first pitch at the May 2 KCC Wave 

baseball team home game.

• NYC Department for Aging Commissioner Lorraine Cortés-Vázquez served as 
keynote speaker for My Turn’s 42nd Anniversary Celebration and we received 
citations from the offices of Council Member Inna Vernikov and Assembly 
Member Michael Novakhov.

• Senator Jessica Scarcella-Spanton threw out the first pitch at the May 5 KCC Wave 
baseball team home game.

• We attended Senator Jessica Scarcella-Spanton’s Victory Against Fascism 
Celebration on Sunday, May 7 at the Jewish Center of Brighton Beach, honoring 
WWII veterans and Holocaust Survivors. 

• In honor of Jewish-American Heritage Month, the Hebrew Public Charter Schools 
for Global Citizens gave us a hand-designed poster.

https://www.facebook.com/100064102322737/posts/pfbid02Mj911s1Zbbo5ZWDfYpDUwKhMCi768NmK8nmotfHpRJu5FYNXtF7h12a9D6hGHcBUl/?mibextid=cr9u03
https://www.facebook.com/100064102322737/posts/pfbid0UNKiCfDjYxN5H1F7wK3osskpxVVCbKLUVkSQtVXuPeNQJ17BwbZMV6DVKVKZ2c9Ll/?mibextid=cr9u03
https://www.facebook.com/100064102322737/posts/pfbid0322MzSgvbsJuwbQZFA7m2au1CB6GH7is1B8jVFLBer23UYbMt3W4PCj4i5Jqi9r1Wl/?mibextid=cr9u03
https://www.facebook.com/100064102322737/posts/pfbid0322MzSgvbsJuwbQZFA7m2au1CB6GH7is1B8jVFLBer23UYbMt3W4PCj4i5Jqi9r1Wl/?mibextid=cr9u03


Government Relations Activities
• Former Assemblywoman Mathylde Frontus hosted a meet 

and greet at the Coney Island Revitalization Corporation at 
the Brooklyn Public Library on May 22.  We spoke at the 
event briefly about our degree and continuing education 
courses. 

• Community Board 15 hosted a general meeting on May 23 
and we shared during the open forum the dates for 
Lavender Graduation and Commencement.

• Deputy Borough President Kim Council met with President 
Schrader on campus on May 24 to discuss KCC’s programs, 
initiatives and projects,  and future goals and possible 
collaborations.

• For the class of 2023, we received eight special video 
messages from elected officials. Watch them here.

https://www.kbcc.cuny.edu/commencement/58commencement/Special-Messages.html


Website Analytics



KCC Web Traffic Growth  
May 2022 vs May 2023 

The chart shows steady growth of 
New Visitors and Total Visitors to our 
homepage, comparing May 2022 to 
May 2023:
• The blue columns show that New 

Visitors increased 4%
• The orange columns show that 

Returning Visitors decreased 
slightly by 1%

• The gray columns show that Total 
Users increased 3%

Source: Google Analytics
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KCC Web Traffic Total Visitors Growth (YOY) 

Year over year (YOY), from 2020 to 
2023 during the month of May, the 
chart shows consistent growth of 
Total Visitors.

Comparing May 2020 to May 2023, 
Total Visitors increased 60%.

Source: Google Analytics
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KCC FLEX Web Traffic Growth 
May 2022 vs May 2023
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The chart shows an increase in New 
Visitors, and a decline in Returning 
Visitors and Total Visitors to our KCC 
FLEX landing page from May 2022 vs 
May 2023:
• The blue columns show that New 

Visitors increased 4%
• The orange columns show that 

Returning Visitors decreased 38%
• The gray columns show that Total 

Users decreased by 17%

Source: Google Analytics
March 2022 March 2023



KCC FLEX Web Traffic Total Visitors Growth (YOY) 

Year over year (YOY), from 2020 to 
2023 during the month of May, the 
chart shows an ebb and flow of 
growth in recent years. We will test a 
new KCC FLEX branding campaign 
and video to A/B test it with the 
current branding video to increase 
growth steadily.

Comparing May 2020 to May 2023, 
Total Visitors increased 7,733%.

Source: Google Analytics
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