
Communications and Marketing Updates
April 2022 



KCC FLEX Web Traffic 
April 2021 vs April 2022
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WEBSITE METRICS
New Visi tors Returning Visitors Total  Visitors

Summary
• Total visitors to the KCC FLEX landing page 

increased 11% in April 2022 vs. April 2021.
• Visitors who submitted the online form on

the KCC FLEX webpage, learned about KCC 
FLEX in the following ways:
• 44% from digital ads
• 14% from a friend
• 12% from an advisor
• 1% from a student
• 16% from other (professor, google 

search, online)

Source: Google Analytics
April 2021 April 2022

https://www.kbcc.cuny.edu/kccflex/index.html


KCC Web Traffic 
April 2021 vs April 2022

Summary
The chart displays Total Users (Returning 
Users + New Users) to our homepage for 
each month from 2020 to 2022-to-date. 
• The yellow arrow shows exponential 

growth in Total Users in April 2022 vs. 
April 2021

• The gray arrow over March 2022 
reflects the increase in users after a 
digital ad campaign.

• Our next campaign begins in May and 
we will run digital campaigns on a 
monthly basis.

Source: Google Analytics



Website Refresh
Summary:
Phase 1: Visual Design, Site Structure and Content Review 
• Visual Design is complete. 
• Site Structure: the main navigation menu is complete.  Reorganization of 

subpages and mega menu navigation continues.
• Content Review: Content audit of 4,000+ webpages continues as we 

condense and/or delete repetitive subpages, convert PDFs to webpages for 
better continuity for user experience, and  add keywords and descriptions 
to content to enhance SEO (Search Engine Optimization)

Phase 2: Accessibility and Validation Analysis
• Our new webpage template designs were tested and passed for being free 

of of any accessibility issues and are responsive (or mobile-friendly), so 
they work well for mobile, tablet, and desktop devices.

• We have new template designs to test for Admissions and the Academic 
Calendar as we automate how the page is populated.

Phase 3: Technical Specification
• We conducted “Tech Spec” meetings and provided feedback on all design 

elements of the template designs. We will do the same for the Admissions 
and Academic Calendar webpages.

Next Steps:
• We will meet Modern Campus on Monday, May  9 to review our progress 

and timeline to launch, and report back to the campus community.

Website Refresh Phases:
Phase 1: Visual Design, Site Structure and Content Review 
(8 weeks).

Phase 2: Accessibility and Validation Analysis: the Modern Campus 
(MC) team runs reports of all webpage template design files to insure 
they are free of any accessibility or validation errors. (3 days)

Phase 3: Technical Specification: MC team schedules content 
management system (CMS) “Tech Spec” meetings to seek 
feedback/input from KCC teams for all design elements available in 
working design. (2 weeks)

Phase 4: CMS Development: ongoing weekly meetings; content 
migration planning (8 -10 weeks)

Phase 5: CMS delivery of development, CMS Training, first migration 
sample uploaded for testing (1 - 2 weeks)

Phase 6: Testing by KCC Team, CMS Development to address any 
issues noted (2 - 4 weeks)

Phase 7: Final migration upload training of migration script 
with KCC technical team members (1- 2 weeks)



Graphic Design
Summary
Our graphic design team created a 
number of marketing assets in April to 
promote spring and fall registration, 
KCC programs and events, and national 
days of remembrance.



Stories
Summary
Among our stories in April,
we featured a KCC alum in our 
Campus News email and KCC 
faculty in our Q&A: KCC 
Faculty on Teaching column.



April Press Releases

Visit our News webpage for more recent press releases

https://www.kbcc.cuny.edu/news/index.html


April Press
Summary
Schneps Media/Bay News: Schneps 
Media's Bay News: For the Youth!

Schneps Media/Bay News: Schneps 
Media's Bay News: More Than Just
Resume Writing: College Students
Succeed With Career Coaching and
Planning

Hyperallergic: Shedding Light on 
Homelessness Through Artistic 
Ingenuity

Frieze: UnHomeless NYC Calls Into 
Question the Exceptionality of 
Artistic Practice

Visit our News webpage for more 
recent press.

https://digital-editions.schnepsmedia.com/BN04012022/page_19.html
https://www.kbcc.cuny.edu/CommunicationsandMarketing/documents/articles/2022/April2022Article.pdf
https://hyperallergic.com/722823/shedding-light-on-homelessness-through-artistic-ingenuity/
https://www.frieze.com/article/unhomeless-nyc-kingsborough-art-museum-2022-review
https://www.kbcc.cuny.edu/news/KCC-in-News.html

